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SUMMARY

Stateges 0 Establsh City Hentily n an Era of Decentralzatbn

K FSeok Kye, H yeon-Sook Chun

In the past several decades, cities in Korea have so m uch changed
in term s of the functions, spatial structures and landscapes, due to the
rapid grow th of population and activity concentration in urban areas.
It had led expansion and standardization of urban space, w hich also
resulted the loss of city uniqueness and individuality .

Now we are encountering an era of decentralization that local
initatives and cuMures are accentuated, and w e need to establish city
identity n order to better cope w ith the changes and m ake consistent
developm ent in com petitive society .

The pumpose of this study is to 1) provide theoretical review s and
practical strategies of creating city identity, and 2) let each city utilize
these strategies as basic tols of city m anagem ent.

This study consists of four m ajor parts.

The chapter 2 refers o the related concepts, such as identity,
estab lishm entofcity identity, the existing research abouturban identity,
the aspects of city identity etc.

SUMMARY 153



Theterm ofidentity m eans sam eness ofessential or generic character
in different exam ples or instances. The identity of som ething refers to
a persistent sam eness and unity w hich allow s o be differentiated from
others. Hs notion has two aspects; a persistent sam eness w ithin
oneself(sam eness) and a persistent sharing of a certain characteristic w ith
others@individuality). The aspect of sam eness is divided ihto two
sub-aspectscontinu ity identification), and the aspect of ndividuality is
also divided in tw o sub-aspects@articu larity, excellency). To estab lish
identity of a certain area can be technically defined as to seek persistent
things in the urban mutation and ® bring them up.

City identity iscreated in various fields :history,cu Hure, sightseeing,
landscape, environm ent, industry, custom etc. Am ong them , urban
landscape isam ultp ke reflection of historical, cu lural, in stitu ional facts
ofa certain city.W e perceive landscape identity ofa city through seeing
visible landscape as w ell as through feeling invisible landscape. In this
study, therefore, the establishm entofcity identity is focused on the field
of urban landscape.

The chapter 3 exam ines the current situation on the loss of city
identity, and the causes in our cities. It also analyses m unicipal politics,
projects and program s conceming city identity in Korean and foreign
cities. 8 korean cites@Guw on, Icheon, Hanam , Gw acheon, Goyang,
Sungnam , Bucheon, Anyang) and 4 foreign cities€um am oto in Japan,
Strasbourg in France,Bilbao in Spain and Singapore) are chosen for case
study .

The current situation on the loss of city Kdentity in Korea is
sum m arized as follow s: standard ization of urban space, disharm ony in
urban elem entsuildings,roads,streetfumituresetc.),dam age ofnatural
and trad itional landscape, lack of open space.A Il these things resu led
in centralized urban planning system ,urban developm entproject laying
em phasis on econom ical efficiency, im itation of m anagem ent strategies
of other cities, and collapse of pride and solidarity of urban residents.

In chapter 4, city residents® opinions about establishm ent of city
identity are surveyed and analysed, in order to understand the difference
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of city identities am ong 8 Korean cities, and t classify the type of
established city identitiesG oyang, Sungnam , Bucheon, Anyang are
respectively divided into old urban center and new ly built area for the
purpose of analysis).From this,w e can leam that the green open space
plays the m ost im portant role In establishing urban identity. By factor
analysis, three m ajor factorsContinuity, identification and individuality)
can be found outas the determ inants of city identity . But the factor of
identification and the factor of individuality are not totally separate.So
these tw 0 factors are integrated into one factor.A ccording to the extent
of continuity and individuality+identification ,w e can extract4 types of
established city identities as the next tablke. This classification suggests
that the decision m arker should adopt different strategies according t
the type of city.

Individuality + Identification
H igh Low
H iah Type 1: Type I :
o Y Icheon, G oyang, H anam Anyang, Sungnam , Suw on
Continu ity
Low Type I : Type V :
Ikan, Gw acheon, Bundang|Jungdong, Bucheon Pyungchon

In chapter 5, strategies or institutional tools for establishing city
identity are suggested . These strategies should be explored under the
condition that decentralization w ould be prom oted and paradigm of
urban developm entw ould shift fundam entally. The basic solutions to
establish city identity in the field of urban landscape are to find out
the key them e on the basis of historical, cultural and geographical
conditions of each city; to converge various opinions of residents and
give shape to them . It would be m ore efficient that city identity is
established by creation of sym bolic public space, such as park, plaza,
m ain road, w aterfront, etc., in w hich various events could be held
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in prove the city im age as a m eans of place m arketing.

Type 1 is the cities w ith already established identities on the basis
of historical assets, w hich are required to be m ore specialized and
enhanced to higher level w ith their potentials. Type Il is the cities that
do not have the identities In spite of rich trad itional assets. The cities
of this type should m ake efforts to utilize their traditional assets
effecively and to associate these efforts in establishm ent of their
identities. Type Il is the cities that have new ly created their identities
by planned developm ent. They are relatively superior in the physical
aspects. They are required t m anage their physical environm entw ell
and, at the sam e tim e, ® bring up historical continuity. Type N is the
cities thathaventyetestablished their identities and do nothave special
trad iional assets. These cities should create their identities by adopting
the strategies to be characterized in m odem cu luraland artificial aspects
by the iniGative of public sector.

Several nstitutional ok are proposed t realize city identity. The
key them e of city identity and its strategies w ould be reflected and
included in the upper level spatial plan, such as city-w ide urban plan,
urban m aster plan, and also concretized in the low er level spatial plan,
such as land use plan, zoning plan, site plan.C ity governm entas w ell
as central govemm ent should try to execute policies specialized in
landscape, like creation of urban landscape m unicipal regulations,
establishm ent of urban landscape exam ination com m ittee, financial and
technical assistance to resident’s group and form ation of publicpublic
or publicprivate partnerships.

In conclusion, the establishm ent of city identity m eans to create
unchanged subjects, em phasizing the aspectofsam eness or individuality
of a certain city, in the rapidly changing urban context. It is essential
that each city establishes ow n identity t keep consistent developm ent
in postindustrial society. Their in plem entation requires creative
thinking, multdisciplinary approach, politcal will, efficient city
m arketing and residents” participation .
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