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:33- 50.
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(4.8), (0.2, (0.2, (3.1, (04)
, at bank , Killiam Program
1995 ; (2.3), (16.7), (194),
(1992 ) (5.2), Roya Estates(24), (04),
(14.0), 4.3), 9.5), 32
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15% 15%), 8.9%( 1.7%, 12%), 6.0%
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. 485424( )
38,029.4( ) 784% , 6,7574( )
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. 1962 1976
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1975 ’ ’ ’ ’ ’ ’ ’ ’
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1990

1997
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1982 3,856,342 40 36 - 5 17 3
1983 3,663,472 48 39 - 3 10
1984 10,269,852 18 74 5 1 3
1985 11,538,544 26 67 4 1 2
1986 14,346,710 26 * 5 7 3 1
1987 18,613,107 30 * 3 5 3 1
1988 26,204,763 37 * 2 10 1 1
1989 18,018,284 17 * 2 22 5 1
1990 18,195,403 20 * 3 27 3 1
1991 18,165,313 25 A 7 28 6
1992 22,012,888 22 33 10 25 10
1993 22,174,863 23 29 10 27 11
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1996 32,849,872 26 28 11 26 9
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(1987-1995), (1992 ), (1991 ),
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1
8) 1993 197  428240( ),
1994 281 484397( ), 1995 266 485500( ), 1996 299
503,900( ) . , ,
, 1997.
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arts funding) . (ACE) 30% 10
(regional arts boards) , RABs ACE . ACE
RABs ,

10) Paul DiMaggio an Michael Useem, Cultural Property and Public Policy : Emerging Tensions in
Government Support for the Arts, Social Research, 1978, Vol 45. No.2, pp. 356-389.
Heilbrun James & Gray Charles M, The Economics of Art and Culture : an American
Perspective(New York : Cambridge University Press), 1993.
11) NEA

‘ 1 ‘ 1 ‘ ’ ‘ ’



(democratization of culture) ,
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(diffusion)
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' - . 32,
1998, 9-13
, , r
' 98 1, 1998.
, , 21
1 , 1997, 23-39
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, " 96 , 1997.
, 4/4 , 1974-1996.
1997.
, , Creative America , 1997.
1 , 1997.
, , 1994,
, , 1994,

Bennett Oliver, Cultural Policy and Management in the United Kingdom, University of

Warwick, 1994.

Heilbrum James & Gray Charles M., The Economics of Arts and Culture : an American



Perspective(New York : Cambridge University Press), 1993.

Mulcahy Kevin V. and Margaret Jane Wyszomirski, America's Commitment to Culture :
Government and the Arts, Westview Press, 1995.

Milton C. Cummings, ¥. & Richard S. Katz(eds.), The Patron State (N.Y..Oxford Press),
1987.

Taylor Andrew, Arm's Length but Hands on : Mapping the New Governance : the

Department of National Heritage and Cultural Policies in Britain , Public
Administration, 1997, Autumn Vol 75, No.3.
3 , , 1995,
(N  E A): http// artsendow .gov
( ): http:/ / www .creativenz.govt .nt/

http:// www .moca.govt.nz/
( ): http:/ / www .artscouncil .org.uk
( ): http/ / www .dca.gov.au
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(Cummings R, 1991). 2
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_ 1983 ,
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